
 
 
 

 
 

Salute Luncheon for Thursday, March 18, 2010 
Gallins Foods Inc. 

 
Front Row (left to right) 
Randy Peak, Operations Manager – Gallins Foods Inc. 
Matthew Gallins – Gallins Foods Inc. 
Gayle Anderson, President & CEO - Winston-Salem Chamber of Commerce 
John Fourqurean, President – Gallins Foods Inc. 
 
Second Row (left to right) 
Mike Miller, President & Publisher– The Winston-Salem Journal 
Jill Atherton, Vice President, Economic and Community Development -  
Winston-Salem Chamber of Commerce 
Jeremy Cauble, Marketing Manager – Gallins Foods Inc. 
Steve Kenney, President - QC Engraving 
 
Third Row (left to right) 
Terry Barber, Director of Catering – Twin City Quarter 
Ron Stephens, Director of Marketing – Twin City Quarter 
Alex Polychron, Sales Manager – Twin City Quarter 

 
 
 
 
 



 
 
 
 

Gallins Foods 
 
Now in its 62nd year of serving Winston-Salem and the Triad, Gallins Foods offers an 
array of products and services to meet any food service need.  What began as a 
cigarette vending service in 1948 has grown into a multi-faceted food service 
operation.  Gallins Foods now provides office coffee service, filtered water service, 
corporate catering, and food service in corporate cafes and nursing homes, all in 
addition to the high caliber of vending service that people have come to expect.  
While the business model for Gallins Foods may have grown and expanded, the 
Company still remembers and relies on the elements that have built lasting 
relationships with customers and solidified a foundation for success: personal 
interaction, customized solutions, and unsurpassed service.  Knowing that 
customers’ needs and requests are constantly changing, and that businesses have to 
adapt and modify their offerings to survive, Gallins Foods continues to seek out the 
newest technology, products, and practices to improve the services they provide to 
their valued customers.  In addition, Gallins is developing newer communication 
channels to provide more ways for questions, concerns, and important information to 
be exchanged between the Company and its customers as quickly as possible.  
Adapting to changes in the industry and the world around them, without allowing it 
to affect their central focus and goals, has kept Gallins Foods going strong for over 
60 years, and it’s on those principles that they plan to keep growing for the next 60. 


